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What We’ve Heard
Greektown Strategic Plan is highly grounded in community and stakeholder input, including an online survey with more than 200 participants and a community open house. 
Below is a snapshot of the different thoughts, ideas, and concerns that we’ve heard.

Ex p a n di n g  ex i st i n g 
bu si n es s es  a n d  e v ent s

St r e et  Fest iv al s

Gr e ek  Chu r ch

Mor e  Gr e ek  e v ent s

Pa r a d es  a n d  fe st iv al s

Re viv al ,  a  pl a c e  for 
p e ople  t o  ex p er ien c e 
t h e  Gr e ek  cult u r e

Ke ep  t h e  cult u r e  of 
t h e  a r e a  i nt a ct

L es s  hi gh  r i s es

Gr e ek  V ill a ge  wit h 
t r a dt i on al  sh ops

Pa r a d es  for  mult ipl e 
e v ent s  of  t h e  ye a r.

St r e et  fest iv al s, 
u ni qu e  di ni n g 
ex p er ien c es  a n d  a n 
a ut h ent ic  fe el.

C om mu nit y 

Ad dit i on al  p a rk i n g 
sp a c es  w a s  m ent i on e d 
b y  m or e  t h a n  on e 
r esi d ent  a s  a  hi gh 
pr i or it y.

B r a n d e d  g at e w ays

Mu sic  st or es 
a n d  ot h e r  s m all 
bu si n e s s e s

T r a dit i on al  Gr e ek 
liv e  mu sic  on  S. 
Hal st e d  St r e et

Mor e  g r o v c e r y  st or es

O ut d o or  d a n ci n g 
cl a s s es

O f fer  f i n a n ci al 
i n c ent iv es  for  Gr e ek 
bu si n es s es  t o  c om e 
b a c k  t o  Gr e ekt o wn .

Gr e ekt o wn  Fa r m e rs 
Ma rk et

Pl ay  Gr e ek  mu sic, 
l ou d  en ou gh  t h at  it 
c a n  b e  h e a r d  f r om  t h e 
t s r ai n  st at i on .

Ma k e  it  Gr e ek

Fo o d  C ult u r e

Fa mily  f u n  hi st or y

Mu sic/Liv e 
E nt e r t ai n m ent

Gr e ek  Hi st or y

Fest iv al s,  m or e 
cult u r e  a n d  a  bu s y 
vib e

Mor e  r est a u r a nt s

Mor e  Gr e ek  e v ent s

A  s en s e  of  c om mu nit y

Ac a d emic  c ent e r  for 
Gr e ek  t op

Fa shi on  b out i qu e 
wit h  i m p or t s  f r om 
Gr e e c e  a n d  ot h er 
Me dit e r r a n e a n 
c ou nt r i es

Gr e ek  a n d 
Me dit e r r a n e a n 
g r o c e r y  st or e  t h at 
at t r a ct s  Chic a go a n s 
i nt o  Gr e ekt o wn .

Fo cu s  on  ex p er ien c es.

Way f i n di n g  a n d 
ex p a n si on  of  t h e 
Gr e ekt o wn  br a n d . 


